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［Objective］

From our unique perspective as an analytical and 
measurement instruments manufacturer, we 
provide the public at large with messages that 
stimulate interest in analysis and the global 
environment.

Unique corporate messages
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Gaiapress
HORIBA has been hosting the website, Gaiapress, since the early 

days of the Internet in 1996. This website presents information on a 
wide range of topics to promote a better understanding of nature, 
the environment, life and the mysteries of science. These topics 
provide opportunities for people to think about the value and 
potential of analytical and measurement technology and sensors, 
which play essential roles in our lives and business activities. 
Gaiapress is also highly sensitive to current social issues and is 
expanding its coverage of topics in response to readers’ questions.

Based on our belief that scientific development always starts with 
the question "Why?" we will continue to promote communication 
with readers through Gaiapress.

Let’s Measure Things (Hakaruba)
Launched in 2013, HORIBA’s “Let’s Measure Things” website is 

designed to introduce readers to various things around us that can 
be made visible by measurement. We wish to add a sense of 
excitement to people’s daily lives by allowing them to view things 
from fresh perspectives acquired by measuring familiar objects 
using analytical and measurement instruments. Based on HORIBA’s 
unique approach as an analytical and measurement instruments 
manufacturer, we deliver knowledge regarding a variety of 
measurement-related themes.

★ Gaiapress
http://gaiapress.horiba.com/en/

★ Let’s Measure Things (Japanese Only)
http://www.jp.horiba.com/hakaruba/

Distributing Corporate Messages Online

http://gaiapress.horiba.com/en/
http://www.jp.horiba.com/hakaruba/
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At the 34th Japan B to B Advertising Awards in 2013, hosted by the B to B Advertising Association Japan, HORIBA received gold prizes in two of the twelve 
categories, including the category for product catalogues and company brochures, and a silver prize in one category. As a result of wide recognition of its 
communication activities, HORIBA won prizes in a total of three categories.

Gold prize winner in the company brochure category:
Title: abiroh 2013
Advertising company: HORIBA, Ltd.
Planned and produced by: L'union Publications, Inc./
Kousakusha

Our company brochure, abiroh, embodies the spirit of “Joy and 
Fun.” This year’s theme was “forecasting and prediction.” From 
the perspective of applied sciences, which focus primarily on 
the present, forecasting and prediction are likely to be labeled 
mystical occultism. However, there is no doubt that forecasting 
and prediction have provided a basis for science since ancient 
times. Until the modern era, progress in science aimed to 
explain mysterious phenomena. Today, as scientific knowledge 
has become commonplace and people tend to lose interest in 
science, re-sharpening our innate sense of prediction may lead 
us to new discoveries.

Gold prize winner in the calendar category:
Title: A Longing For Wings
Advertising company: HORIBA, Ltd.
Planned and produced by: L'union Publications, Inc./
Kousakusha

During the Edo period, birds were frequently used in 
handicraft designs, sketches, and illustrations of nature. In 
such artwork, in addition to birds familiar to contemporary 
Japanese people, rare species introduced from overseas as well 
as imaginary birds were also included. In this calendar, highly 
detailed birds depicted during the Edo period using amazing 
drawing techniques and vivid colors are laid out for each of 
the 365 days of the year against a background designed to 
resemble traditional Japanese paper. This work originated 
from the idea that at present, we must learn from the wisdom 
of our forebears, who drew paintings with ingenious skill using 
unique techniques and colors developed in an era when, 
unlike today, everything needed to be created from scratch. 
The themes of this calendar are “a longing for wings” and the 
birds of the Edo period, which were drawn with a longing for a 
world as yet unseen.

Silver prize winner in the product catalogue (for single 
item) category:
Title: Compact water quality meter LAQUAtwin
Advertising company: HORIBA, Ltd.
Planned and produced by: SHIROBOSHI

This product catalogue’s design concept is to allow readers 
to discover the world of water around us and to provide a 
sense of excitement for creating new visions in one’s daily life. 
Designed at a size for holding in both hands, this work can 
be enjoyed like a photography book, allowing customers to 
feel close to the design concept. The familiar world of water, 
including rivers, lakes, soil, food and tap water, surrounds our 
daily lives. Effective use of water quality meters in this world 
of water allows us to visualize the various properties of water, 
which is essential for the lives of human beings, animals, and 
plants, and brings new surprises and excitement.

Society

Prizes in Three Categories at the 2013 Japan B to B Advertising Awards
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HORIBA’s series of advertisements in the Nikkei Sangyo Shimbun, Japan’s largest business newspaper, was awarded the 40th Nikkei Sangyo Shimbun 
Advertising Award’s (hosted by Nikkei Shimbun) Outstanding Advertisement Prize at the 62nd Nikkei Advertising Awards. Including this year, HORIBA’s 
advertisements have won Nikkei Advertising Awards (including the 2010 Grand Prize) a total of eleven times.

Society

HORIBA Awarded the Outstanding Advertisement Prize at the 40th Nikkei Sangyo Shimbun Advertising Award

Award winner: HORIBA can replace supernatural powers
These advertisements compare HORIBA’s technologies to the sensing abilities of a variety of animal species in order to deliver the message that the analysis technologies that form 
HORIBA’s core competency play essential roles in humanity’s progress. Animal species have evolved unique sensing abilities in different ways to preserve themselves. We humans 
may also have had sensing abilities for communicating with the natural environment in ancient times, but we have lost such abilities as convenient tools were invented. Analysis 
technologies, which compensate for such losses, are indispensable in humanity’s progress.
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HORIBA’s corporate advertisement about air pollution received the runner-up award in the Fourth Section (for advertisements 
2.5-7 paragraphs in length) at the 48th Japan Industrial Advertising Awards (hosted by Nikkan Kogyo Shimbun, Ltd.) The same 
advertisement presented in the magazine Global Environment and Energy received the Bronze Prize for magazine advertisements 
at the 52nd Business Advertisement Awards (hosted by Fuji Sankei Business i). Since 2012, HORIBA’s advertisements have received 
awards simultaneously at these two advertising award events for two consecutive years.

Society

HORIBA’s Advertisements about Air Pollution Awarded Two Advertising Awards

Award winner: Work-life Balance in an Urban Community
Among the four major pollution-related diseases in Japan, only Yokkaichi asthma occurs in urban areas. Visitors to Yokkaichi City find themselves in a landscape 
where industrial complexes and residential quarters coexist side-by-side, reminding visitors that the proximity of factories to houses caused the asthma. At 
the same time, visitors are also surprised at the fact that the environment in this same area has greatly improved. As a company engaged in the analysis and 
measurement of the global environment, we sincerely hope that the important implications of this urban landscape provide an opportunity not only to reflect 
on the past but also to think about the future of the global environment.

Runner-up Award in the Fourth Section at 
the 48th Japan Industrial Advertising Awards

Bronze Prize for Magazine Advertisements at 
the 52nd Business Advertisement Awards
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Animal Conference on the Environment 
began in 1997 on Gaiapress, a website hosted 
by HORIBA, to coincide with the Third Session 
of the Conference of the Parties (COP3) held in 
Kyoto. HORIBA has continued to participate in 
the running of the Animal Conference as official 
program partner, even though it is now 
managed independently.

This website is designed to teach children the 
joy of thinking by providing opportunities for 
them to consider environmental issues in a fun 
and enjoyable manner with the help of unique 
animal characters gathered from around the 
world. The stories posted on the website have 
also been published as four picture books and 
translated into different languages including 
South Korean and Taiwanese. In South Korea 
they are used as supplementary readers in 
e l e m e n t a r y  s c h o o l s ,  a n d  a r e  g a i n i n g 

widespread popularity in other countries as 
well. The program has received recognition in 
various arenas: in 2008 it was chosen for an 
affiliated event at the Tokyo International Film 
Fest ival ;  and in 2009 it  was invited to 
participate in the Forum International Cinéma 
& Littérature in Monaco, where it received 
international acclaim by animated film makers 
in Europe. Between March and October in 
2010, which was declared by the United 
Nations as the International Biodiversity Year, 
20 episodes were broadcast in Japan of an 
animated ser ies  ent i t  led  “The Animal 
Conference on the Environment”  (NHK 
Educational Channel), based on the stories told 
on our website. As official partner of the Animal 
Conference on the Environment, HORIBA will 
continue to create opportunities for children to 
experience the joy of thinking.

HORIBA has supported the Animal Conference on the 
Environment, which has gained recognition worldwide

The Animal Conference on the Environment official 
website: 
http://animalconference.com/en/index.html

Various animal characters representing different countries 
around the world

TV Animation of the Animal Conference on the Environment

© NURUE Inc.

http://animalconference.com/en/index.html



